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  ABSTRACT
  

A theoretical and empirical review of related literature was conducted on the influence of
business ethics instruction on business students in institutions of higher learning. It was
identified that, there is an extensive literature from major review articles pertaining to business
ethics instruction. With exception of South Africa, very little is known about business ethics
instruction in Africa South of the Sahara, yet a number of universities are teaching business
ethics, and some universities such as the Catholic University of Eastern Africa and Strathmore
University both in Kenya have centres of ethics. These developments provide future research
opportunities regarding business ethics instruction in the region.
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